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Appointment: Valerie Gillot joins Renault Group as
Head of Group External and Business communications

e Renault Group announces the appointment of Valerie Gillot as Head of Group External and
Business communications, starting January 29, 2024.

e She will lead Renault Group's corporate press relations as well as industrial, engineering, design,
ESG, events and partnership communications, and will report to Stephanie Cau, Chief
Communications Officer of Renault Group.

Boulogne-Billancourt, January 29, 2024 — Renault Group strengthens its Communication Department with the
appointment of Valerie Gillot as Head of Group External and Business communications.

Graduated with a master's degree in fundamental physics and a DESS in scientific communication in 2001, Valerie
began her career within the PSA Group. Over eight years, she held various functions, from internal to corporate
communications. She joined Citroen in 2008, before becoming Corporate Communication Manager for the brand in
2010. Valerie played a pivotal role in the launch of the DS Automobiles brand in 2014 as Product Communication
Manager. After more than 10 years in Citroen and DS Automobiles brand communications, she pursued her career
as Head of Media Relations for Stellantis in 2021, before assuming the role of Director of Communications for
Stellantis France in 2023.

With over 20 years of experience, Valerie Gillot is a specialist in product and corporate communications, particularly
in media relations and crisis communications.
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About Renault Group

Renault Group is at the forefront of a mobility that is reinventing itself. Strengthened by its alliance with Nissan and Mitsubishi Motors, and its unique expertise
in electrification, Renault Group comprises 4 complementary brands - Renault, Dacia, Alpine and Mobilize - offering sustainable and innovative mobility
solutions to its customers. Established in more than 130 countries, the Group has sold more than 2.235 million vehicles in 2023. It employs nearly 106,000
people who embody its Purpose every day, so that mobility brings people closer.

Ready to pursue challenges both on the road and in competition, Renault Group is committed to an ambitious transformation that will generate value. This is
centred on the development of new technologies and services, and a new range of even more competitive, balanced, and electrified vehicles. In line with
environmental challenges, the Group’s ambition is to achieve carbon neutrality in Europe by 2040.


https://www.renaultgroup.com/en/

