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Clarification: Contribution of the Entry range to France

The Renault Group's worldwide sales of the Entry range in 2011 generated 630 million euros of added value for France.

This total includes French engineering as well as parts and components produced in France by Renault and its suppliers.

GROUPE RENAULT
PRESS OFFICE

Tel.: +33 (0)1 76 84 63 36
renault.media@renault.com


mailto: renault.media@renault.com

