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Renault Group's media website gets a makeover

The Renault Group media website , a showcase of Group news for the press
and media, has been redesigned and made more user-friendly.

OPTIMISED NAVIGATION

The new Renault Group media website makes it easier for users to find information. The sections have been
redesigned to provide direct access to models and themes. Search, news, media library, contacts: every page and
every format are even more easily accessible.

OPTIMAL FILE CONSULTATION

In order to facilitate the media overview, a viewer has been added to the new site and gives an overview of the
available photos and videos per publication.

MORE PERSONALIZED DOWNLOADS

The media basket allows the user to save a selection of files (visuals, videos, press releases, etc.) and download
them or send them by email.

TO ACCESS THE NEW MEDIA WEBSITE, GO HERE:


https://media.renaultgroup.com/
https://media.renaultgroup.com/
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About Renault Group

Renault Group is at the forefront of a mobility that is reinventing itself. Strengthened by its alliance with Nissan and
Mitsubishi Motors, and its unique expertise in electrification, Renault Group comprises 4 complementary brands -
Renault, Dacia, Alpine and Mobilize — offering sustainable and innovative mobility solutions to its customers.
Established in more than 130 countries, the Group has sold 2.7 million vehicles in 2021. It employs nearly 111,000
people who embody its Purpose every day, so that mobility brings people closer. Ready to pursue challenges both
on the road and in competition, Renault Group is committed to an ambitious transformation that will generate
value. This is centred on the development of new technologies and services, and a new range of even more
competitive, balanced and electrified vehicles. In line with environmental challenges, the Group’s ambition is to
achieve carbon neutrality in Europe by 2040.


https://www.renaultgroup.com/en/

