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RENAULT GROUP AND CASTROL EXTEND THEIR
LUBRICANTS SUPPLY PARTNERSHIP UNTIL 2027

e The partnership between Renault Group and Castrol, part of the BP group, is extended until the
end of 2027 to co-design and supply aftermarket engine oils to the group dealer network
worldwide.

e This partnership will allow us to offer an extended range with a new engine oil specially
designed for Euro 7 vehicles.

Boulogne-Billancourt and Pangbourne, September 28, 2022 - Renault Group and global lubricants
business Castrol, part of the BP group, extend their partnership for a further three years until the end of
2027. The two companies will continue to co-design and supply aftermarket engine oils to the global
dealer network of Renault Group brands (Renault, Dacia and Alpine).

In addition to the partnership extension, the Renault Group and Castrol co-branded product range will
also be expanded with a new low-viscosity engine lubricant, specially designed for Euro 7 compliant
vehicles. This product, known as AN2022 (Alliance Norm 2022) has been specifically developed to comply
with the Renault-Nissan-Mitsubishi Alliance standards and will be available from October 2022.

Renault Group selected Castrol as its aftersales’ global service fill engine oil lubricants partner in 2020.
The parties have co-engineered a bespoke range of Renault Group Castrol jointly branded products which
are sold exclusively through the network. This partnership enables Renault, Dacia and Alpine owners and
drivers to benefit from the successful cooperation which, along with their Formula 1 partnership, pushes
technological boundaries both on and off the track.

Francois Delion, VP Global Aftersales of Renault Group, explains, “We are very pleased to extend our
engine oil partnership with Castrol to the end of 2027. This is a further strengthening of our collaboration,
complementing our relationship in Formula 1, which is a great testing ground for optimising our
technologies. By pooling our respective expertise in this field, we can offer the best possible after-sales
service to our networks and customers.”

Slawek Radon, Castrol VP of Partnerships, adds, “Extending the aftersales agreement and working closely
with Renault Group is proof of the strong and deepening partnership between the two companies. We
continue to explore new business opportunities together to deliver outstanding products and services to
customers.”

About Renault Group

Renault Group is at the forefront of a mobility that is reinventing itself. Strengthened by its alliance with Nissan and Mitsubishi
Motors, and its unique expertise in electrification, Renault Group comprises 4 complementary brands - Renault, Dacia, Alpine
and Mobilize - offering sustainable and innovative mobility solutions to its customers. Established in more than 130 countries,
the Group has sold 2.7 million vehicles in 2021. It employs nearly 111,000 people who embody its Purpose every day, so that
mobility brings people closer. Ready to pursue challenges both on the road and in competition, Renault Group is committed to
an ambitious transformation that will generate value. This is centred on the development of new technologies and services,
and a new range of even more competitive, balanced and electrified vehicles. In line with environmental challenges, the
Group’s ambition is to achieve carbon neutrality in Europe by 2040. https://www.renaultgroup.com/en/
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About Castrol

Castrol, one of the world’s leading lubricant brands, has a proud heritage of innovation and fueling the dreams of
pioneers. Our passion for performance, combined with a philosophy of working in partnership, has enabled Castrol to
develop lubricants and greases that have been at the heart of numerous technological feats on land, air, sea and space
for over 100 years.

Today, Castrol is helping drive sustainability with our PATH360 strategy and aims to save waste, reduce carbon and
improve lives. Castrol is part of the BP group and serves customers and consumers in the automotive, marine, industrial
and energy sectors. Our branded products are recognized globally for innovation and high performance through our
commitment to premium quality and cutting-edge technology.

www.castrol.com.

Press Contact:
Renault Group: Juliette Faucon | juliette.faucon@renault.com | +33 7 89 27 09 92
Castrol: BP Press Office | bppress@bp.com | +44 (0)20 7496 4076
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