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RENAULT OPENS AN INNOVATION LAB IN PARIS DEVOTED TO THE
FUTURE OF MOBILITY

#INNOVATIONbyRenault

o After Silicon Valley and Tel Aviv, Renault has opened a third Renault Open
Innovation Lab called "Le Square" in Paris.

e By organising Renault internal teams to cooperate with startups and
external partners, it aims to define new ways of working and to explore

the future of mobility.

The Renault Open Innovation Lab — Le Square, located at République in central Paris in the midst of startups and
university research organisations, puts Renault's internal teams in touch with external partners.

An Open Innovation Lab focusing on the future of mobility

Renault Open Innovation Lab — Le Square aims to define new ways of working and to explore the future of mobility by
opening up the company's boundaries and encouraging cooperation around new kinds of business organisation with
actors from the French ecosystem.

"Renault has been making cars for over 100 years", says Pierrick Cornet, Alliance Global Director of Advanced
Engineering. "But as our industry is changing very rapidly, we have to stay at the leading edge and continuously innovate
by working on new technologies, connected cars and electric vehicles, defining the future of mobility so we can offer our
customers the best service possible."”

Renault Innovation Lab — Le Square has been designed as a truly experimental laboratory, open to its business
environment and close to the Renault and Renault-Nissan Alliance teams to make the proliferation of ideas easier.
Managed jointly by Renault's internal teams and external partners working towards a common goal, it will help to reinforce
the innovation strategy of Renault and the Alliance.

After Silicon Valley and Tel Aviv, Renault chose France as the location for the third Renault Innovation Lab because the
country already has 228 business incubators and 49 accelerators. The lle de France region alone has over 3,000

startups(1). Moreover, Paris is ranked fourth among the most attractive world capitals for investors, who consider Paris a
city conducive to advanced technology(z).


https://twitter.com/hashtag/InnovationByRenault?src=hash

Two other Open Innovation Labs elsewhere in the world

— The Tel Aviv Open Innovation Lab in Israel, opened in June 2016, sets out to
promote the electric vehicle and to encourage creativity focusing on the mobility of the
future. It is located on the premises of the Porter School of Environmental Studies, Tel
Aviv's famous technological university, and is working in particular on the themes of the
electric vehicle, aftersales, and internet security. This innovation laboratory is the result
of cooperation between Renault, as part of the Renault-Nissan Alliance and the Tel
Aviv Institute of Innovation in Transportation.

— The Silicon Valley Open Innovation Lab in the United States, opened in 2011,
was the first innovation initiative. It looked towards the ecosystem of worldwide
startups and the Californian universities of Stanford and Berkeley. This lab is
contributing to the research efforts of the Alliance into autonomous driving, and
especially the development of Artificial Intelligence. It is developing innovative
connected services in cooperation with Silicon Valley startups, and examining new
approaches to mobility.
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About Groupe Renault

Groupe Renault has been making cars since 1898. Today it is an international multi-brand group, selling close to 3.2
million vehicles in 127 countries in 2016, with 36 manufacturing sites, 12,700 points of sales and employing more than
120,000 people. To meet the major technological challenges of the future and continue its strategy of profitable growth, the
Group is harnessing its international growth and the complementary fit of its three brands, Renault, Dacia and Renault
Samsung Motors, together with electric vehicles and the unique Alliance with Nissan. With a new team in Formula 1 and
a strong commitment to Formula E, Renault sees motorsport as a vector of innovation and brand awareness.

Sources:

( ”Keyrus Innovation Factory — Landscape of French startups in 2016
(2) KPMG / Greater Paris Investment Agency: Global cities investment monitor 2016
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