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Stéphanie Cau appointed Chief Communications Officer
of Renault Group

Boulogne-Billancourt, June 30, 2023 — Renault Group announces that Stéphanie Cau will join the Group as Chief
Communications Officer, effective 17 July 2023. She will be a member of the Leadership Team and will report to
Luca de Meo, CEO of Renault Group.

As Chief Communications Officer, Stéphanie Cau will lead global communications for the Group and its brands
(Renault, Dacia, Alpine, Mobilize).

Stéphanie Cau succeeds Catherine Gros who, after 4 years in this position, is taking over responsibility for Renault
Group's major projects in the fields of art, heritage and corporate philanthropy in France and abroad, notably
through the Corporate Foundation.
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Stéphanie Cau

After a first role in marketing with LVMH Group in 2001, Stéphanie Cau pursued her career in Communications,
Investor Relations and Chief of Staff corporate management with international business services, technical and
technology companies, including Sodexo and Idemia.

She joined Bureau Veritas in 2014 as Chief of Staff to the CEO to support the Group's transformation, with a focus
on jts organization and strategic direction. In 2017, in addition to her role as Chief of Staff, she was appointed Brand
and Communications Vice-President. In 2021, she also assumed responsibility for CSR management and became
Senior Vice-President - CSR, Brand and Communications.

Stéphanie is an engineer (1998) and graduated from the Institut d'Etudes Politiques de Paris in International
Relations (2001). She studied political science at Brown University (USA) and holds a certificate in Sustainability from
Oxford University's Said Business School. She is part of the 59th cohort for the Sciences Po-IFA Board Director

program.

About Renault Group

Renault Group is at the forefront of a mobility that is reinventing itself. Strengthened by its alliance with Nissan and Mitsubishi Motors, and
its unique expertise in electrification, Renault Group comprises 4 complementary brands - Renault, Dacia, Alpine and Mobilize - offering
sustainable and innovative mobility solutions to its customers. Established in more than 130 countries, the Group has sold 2.1 million vehicles
in 2022. It employs nearly 106,000 people who embody its Purpose every day, so that mobility brings people closer.

Ready to pursue challenges both on the road and in competition, Renault Group is committed to an ambitious transformation that will
generate value. This is centred on the development of new technologies and services, and a new range of even more competitive, balanced,
and electrified vehicles. In line with environmental challenges, the Group’s ambition is to achieve carbon neutrality in Europe by 2040. More

information www.media.renaultgroup.com
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